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INSPIRATION

WALL DECORATION SOLUTIONS THAT INSPIRE THE CONSUMER

If there is one thing consumer research tells us
about the shopping experience —it's make it
easy. Graham & Brown have worked for many
years on developing new retailing concepts with
their customers that can inspire the consumer
and drive sales. To keep at the forefront of DIY
retailing, they constantly identify retailing frends
in the fashion and food sectors, analyse them
and if they can, apply them fo their markets.

One thing trending the fashion sector is
‘storytelling’, it is a merchandising fechnique that
retailers have used to excite the consumer and
increase basket spends. Fashion retailers use this
technique to create in-store displays that bring
complementary products from around the store
tfogether to make it easier for consumers to shop.
The benefit to the retailer is that by ‘creating the
look’ and telling the design story, the consumer
feels more confident in the product and increase
the amount they spend in- store.

This technique can be used very effectively in
the wall decor sector to bring complementary
wallpaper, paint and wall art collections together
fo increase consumer confidence. Graham &
Brown's range of wall decoration products make
this merchandising technique easy for retailers to
implement. Their new paint and wall art ranges
are designed to complement their wallpaper
collections using key accent colours fo create a
complete wall decoration solution. This makes
the selection process for consumers easier and
increases their confidence, leading to higher
sales for the retailer.

Graham & Brown have developed a series of
modular merchandising units fo help retailers
display wallpaper, paint and wall art in the most
effective way in-store. The units encompass
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all of the features that have been proven to
help inspire consumers and sell product off the
shelves, such as large flapper panels showing
full drops of wallpaper, painted colour chips to
show finished paint colours and acrylic shelving
to help display wall art at its best. Retailers can
combine the individual wallpaper, paint and
wall art fixtures together to create a unique walll
decoration solution in their stores. By bringing
complementary products together and using
these fixtures to present the range effectively in-
store, retailers have a great opportunity to excite
and inspire their customers.

Successful retailers need to address the needs

of the consumer in order to retain and grow their
sales in the market. With Graham & Brown having
the unique position of producing complementary
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wallpaper, paint and wall art products we are
continually looking at how to help the retailer
best display these products together in-store.
The future for DIY retailing is in creating ‘wall
decoration arenas’ feafturing wallpaper, paint
and wall decor products togetherin one
department. The arena is designed fo create
exciting displays for the consumer and make
the process of matching wallpaper and paint
together easier, thereby leading to increased
sales for the retailer. By merchandising paintable
wallpapers and wall art products together with
the decorative paint, retailers can benefit from
increased add on sales from their regular paint
customers. Making a feature in the stores of
designer wallpaper and paint concepts, such

as Laurence Llewelyn-Bowen's ranges, help sell
the story to the consumer and lead to additional
sales. Just as in the fashion sector, if customers are
inspired by what they see they are far more likely
to buy it... and come back for more.
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WALL ART

WALL ART
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This innovative new wall art
collection really sews wallpaper
and wall art together... literally!

Each of the 6 designs includes
pieces of wallpaper stitched into
the product giving the designs a
real home made feel. The extra
embellishments of flocking, buttons,
and metallic stitching within the
design give a pretty and feminine
finish.

40-423 - Floral Britannia

1. 40-420 - Luxury Tea Set 2. 40-425 - Birds ‘Flock’ Together 3. 40-422 - Stitch in the City 4. 40-423 —Floral Britannia 5. 40-241 — Camper 6. 40-424 - Wallpaper Street
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ELIXIR

FLINIE

The photoshoot set out to show the transition of the company from wallpaper, to paint,
ARTISTRYAND C OLO l R to art... whilst at the same time reflecting the processes gone through in the creation
of our designs, which although are printed by machine, are created by hand.
It is easy to forget that behind all the machine produced
wallpaper made under the Graham & Brown brand is
the hand drawn artistry of The creator. The designer. The
artist. Our cover shoot recreates the process that each

sheet of wallpaper goes through. The blank canvas, then
adorned with pattern and colour.

Now more than ever the Graham & Brown brand offers
the complete wall decoration solution.

The colours in the ‘Countessa’ design from the new Elixir
collection are designed to co-ordinate with its own plain
papers, as well as the paints in the ‘colours that made
Britain great’ palette.

The flower head in the design is complemented by the
‘Brit Pop’ colour from the paint range. Painting the model
brings wallpaper and paint together in beautiful artistry,
something which is quintessentially af the heart of the
Graham & Brown brand; wallpaper, paint, art.
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ALL ABOUTAMY 11.11 ALL ABOUT AMY

ALL ABOUT

It's not very often that

you manage to achieve
something that is

visually stimulating, fresh
and modern but also
ecologically sound, but
that was the challenge for
American designer Amy
Butler.

Amy is carving out a huge
following in the US and
indeed on the fabric floors
of stores such as Liberty’s in
London, from people who
crave her modern, relaxed
and very unique design style
that adorn ranges of fabric,
sewing patterns, rugs, home
accessories, stationery

and now finally Wallpaper,
hurrah!
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CONTOUR
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Contour has always been wallpaper that felt as good as it e ttern number 30:236 - cbpcakes
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looked, and herein lays a problem that all communal areas, . :
such as kitchen and bathrooms suffer. Bacteria passed from i ]
the hands, tend to linger on surfaces especially in these often

warm rooms, and this can act as breeding grounds for germs.

Right where you would least want them.

A Contour brand leading initiative was set up to produce
an antibacterial range of wallpapers to fight against the
potentially harmful effects of bacteria, one that could offer
99% protection against harmful bacteria including MRSA,
Salmonella and Listeria.

So how does it work? Well, now for the science bit...

The Contour antibacterial range is protected using Biocote P°““"Ed'2°7'NYC ile

technology.

A coating is added to the product surface that harnesses
the power of silver; a safe, natural antimicrobial. This Biocote
coating offers built in continuous protection against bacteria
for the lifetime of the wallpaper whilst reducing the level of
mould on the surface to make them cleaner, safer and more

hygienic fo use.

So if the wallpaper will kill off germs for its lifetime, you'll want
it to look gorgeous! More than ever, Contour delivers with 13
fashion leading design styles.

So whether you fancy a sweet treat of cupcakes, feel fruity
with graphic apples, or are looking for barcode striping or

it, and all with the reassurance of that added antibacterial

creating memories of a New York holiday then this range has ; [ 'i I
protection. =" =
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OUR HERITAGE

THEPAPERBOYS

a heritage of mnovation

When Stephen Hawking wrote ‘A brief history of time'
he did it in just 198 pages. So, trying to convey in two
pages, 62 years of heritage and innovation at Graham
& Brown, looks easy. However, with so many stories to
tell, in reality it's a tougher challenge!

Started by two dear friends, Harold Graham and
Henry Brown in 1946, with very little between them
except foresight and friendship. With the severe
shortage of paper following the War, Henry and
Harold cleverly procured a large supply of surplus
metallic paper, an eight-colour surface printer and
a new embossing machine, with which the two men
began a wallpaper revolution.

The public, desperate for things fo help brighten up
their homes following the hard years of war, snapped
it up so fast Graham & Brown could barely meet
demand. The company grew quickly and prospered
until the energy crisis of the Korean War in the early
1950s and the tragic early death of Harold Graham at
39. Henry Brown, determined to keep their dream alive
and the business growing, appointed Harold's brother
Herbert as Director and the business moved on.

At the heart of Graham & Brown lies a solid respect
for its employees, customers and environment, which
owes much to Henry Brown's personal approach

to business. With little fuss or fanfare, he ensured his
workers were well looked after in times of frouble or
iliness, and as a result generations of the same families
became part of the Graham & Brown family too.
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Even foday, “you don’t have to have a ‘Graham’ or
a ‘Brown’ in your name to be part of this family,” says
David Brown, Joint Chairman.

With the 1960s came the involvement of Henry and
Harold's sons — David Brown and Roger Graham, and
a modern management approach. With Henry still at
the helm they expanded facilities with the addition of
further factories, and the purchase of potential rival
companies.

The 1970s saw Graham & Brown producing millions of
rolls of wallpaper a year, establishing the company
as one of the largest independent wallpaper
manufacturers in Britain and a growing force in
Europe. New ideas in wallpaper were introduced like
washable vinyl wallcoverings.

Through continued innovation and creative

thought, Graham & Brown launched its now famous
Superfresco brand, currently celebrating its 25th
birthday, which was then, as now, easy to hang (and
take down), could be painted or washed, and was the
first range the company advertised on TV. Its iconic
‘what goes up must come down..." TV advert was so
memorable that it was used again in the late 1990s.

During this time, Graham & Brown were producing
wallpaper as quickly as it was flying off the shelves.
By 1984 the company had more than quadrupled its
market share and tripled turnover, and Superfresco
went on to become the best selling wallpaper brand
in the world, available in over 50 countries.

Harold and Henry

With a third generation of Graham & Brown family
members now on board, the company’s ambitions
took a step furtherin the late 1980s with continued
investment in machinery to allow them to make new
pre-pasted products and a fresh TV campaign.

The 1990s brought further innovations and by 1992
Graham & Brown produced the world’s first ‘batchless’
wallcoverings and by the turn of the century the
company were promoting another innovation, ‘paste
the wall’ technology to a contemporary audience via
anew TV campaign. New associations were forged with
designer Laurence Llewelyn-Bowen who was quickly
followed by Linda Barker, hemingwaydesign, Marcel
Wanders, Jans des Bouvrie, Barbara Hulanicki and most
recently by Kelly Hoppen and Amy Butler.

International expansion that had begun with the United
States has grown in the last decade to see divisions
established in France, Holland, Russia, Canada, and
China, with the latest addition to the fold being Graham
& Brown, Germany.

Innovation of thought and action has seen the
company drive the industry from the doldrums into
growth, but when you've been around this long, you
always take the long term view.

OUR HERITAGE

% You don’t have to

have a ‘Graham’

or a ‘Brown’ in

your name to be
part of this family.*®

David Brown

joint chairman
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WALLS H EYES
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pattern number 50-116 - witness

thewallshave

“Who controls the past controls the future: who controls the
present controls the past” - George Orwell, 1984

Often during times of political and social instability there
are periods of reflection, moments where philosophers
hypothesise our children’s futures, and lament a more stable
past. Against this backdrop prominent modern artists Taylor
& Wood were commissioned by Whitworth Art Gallery to
create a wallpaper which spoke of these defining issues. The
result —a child’s gaze, sketched in one sitting becomes the
honest penetrating subject of ‘Witness'. Witness implies that
our current actions — or inactions — are being observed by
the future generation that will inherit the consequences. By
creating arepeat pattern we are suddenly individualised
by a mass audience, watching helplessly. ‘Witness' was
produced using flexographic printing to translate the line
drawing onto high quality paper, and is part of fwo works,
the second of which is titled ‘blank cheque’. The papers
form the basis of the exhibition and are installed in the
Whitworth Art Gallery in Manchester, and the newly
opened Mostyn Gallery in Liandudno. The two designs were
produced in a limited edition of 500 and are available to
buy from www.grahambrown.com/uk/wallshaveeyes -
providing us all with the chance to own an original.

WALLS HAVE EYES
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international divisions
114

Graham & Brown Limited
PO Box 39

India Mill

Harwood Street
Blackburn

BB1 3DB

UK

Telephone +44 1254 691321
Customer Services 0800 3288452
Sales Contact Mark McCauley

France

Graham & Brown France
47 Rue Jean Mermoz
59253 La Gorgue

France

Telephone +33 20 77 56 23
Sales Contact Jean Francois
Ollivier

Germany

Graham & Brown Deutschland
GmbH

Rathausallee 70

22846 Norderstedt

Germany

Telephone +49 40 6466 613 - 10
Sales Contact Jens Klotmann
Mobile +49 1520 9030 936

Benelux

Graham & Brown Benelux
De Factorji 40

1689 Al Zwaag

Holland

Telephone +31 229 212 526
Sales Contact Roy Koning

board of directors

Chief Executive Officer
andrew.graham@grahambrown.com

Director of Sales, UK, Eire, Benelux
and Germany
mark.mccauley@grahambrown.com

Director of Design, Marketing and Home
mark.radford@grahambrown.com

Director of Sales, France, Russia and
International
mourad.hamoum@grahambrown.com

contacts

Russia

Graham & Brown Russia

42 Bolshaya Kalitnikovskaya
Office 321, Moscow 109029
Russia

Telephone +7 495229 43 17
Sales Contacts Andrey Frolov and
Kira Zakharova

USA

Graham & Brown Inc
3 Corporate Drive
Cranbury

NJ 08512

USA

Telephone +1 609 395 9200
Sales Contact Rick Vogler

Canada

Graham & Brown Canada
226 South Service Road East
Oakville, Ontario

L6J 2X5

Canada

Telephone 905844 7800
Sales Contact Gary Gill

China

Graham & Brown (Shanghai) Trading Co. Ltd.
Rm 602 Central Plaza, 227 North Huangpi Road,
Shanghai 200003, China

Telephone +86 021 63758111 ext. 816

Fax +86 21 53759375

Sales Contact Wei Liu

E=H (L8 BRERAH
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I +86 21 63758111 f£H: +86 21 53759375
BARA: X

Director of Finance and IS
gillian.vanlaarhoven@grahambrown.com

Operations Director
john.carter@grahambrown.com

Logistics and CSR Director
ian.brown@grahambrown.com

pr offices
(1],

Camron Public Relations
7 Floral Street

London

WC2E 9DH

UK

Telephone +44 207 420 1700
UK Contact Charlotte Bury

Email charlotfte.bury@camron.co.uk

France

Marie Laurence Cattoire
Relation Presse

42 Rue Trousseau

75011

Paris

France

Telephone +33 140 21 08 13
Contact Marie Laurence Cattoire

Germany
Faktor 3
Kattunbleiche 35
D-22041 Hamburg
Germany

Telephone +49 (0) 40 67 94 46 46
Contact Christina Mueller
Email grahambrown@faktor3.de

Benelux

HCP (Home Comfort Press)
Velmolenweg 151

5404 LB UDEN

Holland

Postal address
Postbus 370
5400 AJ UDEN
Holland

Telephone +31 413 33 12 40
Contact Hanny Kremers

USA

Gita & Associates

1100 Madison Avenue, 7L
New York, NY 10028

Telephone +1 917 815 3204
Contact Gita

Canada

Birchall & Associates

1464 Cornwall Road, Suite 11
Oakyville, Ontario

L6J 7W5

Canada

Telephone 905 338 7600
Contact Genevieve Handler




MAKING THE
WALLS OF
BRITAIN GREAT

GRAHAM & BROWN
WALLPAPER, PAINT AND WALL ART

www.grahambrown.com/teacups





